University of Montana

ScholarWorks at University of Montana
University of Montana News Releases, 1928,
1956-present

University Relations

6-7-2000

Early registrars earn discounted rate for UM electronic commerce
course
University of Montana--Missoula. Office of University Relations

Follow this and additional works at: https://scholarworks.umt.edu/newsreleases

Let us know how access to this document benefits you.
Recommended Citation
University of Montana--Missoula. Office of University Relations, "Early registrars earn discounted rate for
UM electronic commerce course" (2000). University of Montana News Releases, 1928, 1956-present.
16738.
https://scholarworks.umt.edu/newsreleases/16738

This News Article is brought to you for free and open access by the University Relations at ScholarWorks at
University of Montana. It has been accepted for inclusion in University of Montana News Releases, 1928,
1956-present by an authorized administrator of ScholarWorks at University of Montana. For more information,
please contact scholarworks@mso.umt.edu.

The University of

Montana

U N IV E R S ITY RELA TIO NS • MISSO ULA, M T 59812

• 4 06 -243-2522

• FAX: 4 0 6 -2 43 -4 52 0

This release is available electronically on INN (News Net.)
June 7, 2000
Contact: Arnie Sherman, executive director, Montana World Trade Center, (406) 243-6982.
EARLY REGISTRARS EARN DISCOUNTED
RATE FOR UM ELECTRO N IC CO M M ER C E COURSE
M ISSOULA Those who register by June 15 for an electronic commerce course at The University of
Montana will save $100 off the course fee.
The e-business immersion course, "E-Merica: How to Leverage Winning E-Business
Strategies," will be held July 30-Aug. 2 at U M ’s Gallagher Business Building. The course
costs $995 for those who register by June 15 and $1,095 for people signing up thereafter.
Members of the Montana World Trade Center pay a reduced rate of $595. To register, visit
the Web site at http://www.e-win.org or call (888) 773-2703.
The four-day course will offer proven strategies for success in today’s dynamic ecommerce world. Topics will include placing businesses online, harnessing the power of the
Internet to drive revenue and growth, and digital tools to improve products and processes.
"In the rapidly changing new world of e-commerce, it is critical for Montana
businesses to have current information and strategies on applying these ideas," said Arnie
Sherman, executive director of the Montana World Trade Center. "This is how to stay
competitive in the 21st century."
More than 20 experts from government and the world’s leading e-commerce companies
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will share their winning strategies during the event. They will include:
■ Greg Simon, Vice President A1 Gore’s former domestic policy chief and CEO of
Simon Strategies, a consultant for CISCO, America Online and other leading high-tech firms.
■

John Cooper, director of corporate development at Microsoft.

■ Josh Newman, managing partner for Paradigm Blue Venture, an Internet strategy
and development consultancy.
■ Bill Bingham, president of Red Sky Interactive, a developer of interactive online
content.
■ Max Baucus and Conrad Burns, Montana’s U.S. senators.
The course is sponsored by MWTC and UM’s School of Business Administration. More
than 200 people from 17 states and six countries attended last year’s sold-out event.
MWTC, located in UM’s Gallagher Business Building, is a nonprofit organization
providing customized consulting to help Montana companies realize international sales and
expansion goals.
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